
by Victoria Antonelli, Online Editor

Twenty-five years ago, Molly Cantrell-
Kraig experienced firsthand what it’s
like to be a single mother raising a four-

month old without a
means of trans-
portation.

“I hitched a ride
with a friend who
was a welder at a
local factory,” said
Cantrell-Kraig. “He
would drop me off
two hours early for
[college] classes,
where I would do
my homework at a
restaurant across the

street from the main campus before
school.”

Cantrell-Kraig graduated and
began working, and was then able to
buy a reliable car and provide for her
family. She credits her success to a
trustworthy mechanic, Steve Curry
of Curry’s Auto, Inc. in Muscatine,
Iowa.

“He helped me to not only learn
about how to take care of my car, but

also how to budget maintenance costs,”
said Cantrell-Kraig. “To this day, I
would trust him with a blank check.”

Cantrell-Kraig now dedicates her
life to helping women in the same
predicament she was once in, through
the Women with Drive Foundation
(WWDF).  She started WWDF three-
and-a-half years ago, a dream she had
wanted to make a reality since 1997.

“I have a media background, not
a nonprofit administrative back-
ground,” said Cantrell-Kraig. “One of
my friends, financial analyst Carol
Roth told me, ‘Expect it to take three
times as long as you think it will and
for it to cost three times as much.’ She
was right.”

For the first three years, Cantrell-
Kraig funded the operation with her
personal savings. She spent sixt to
nine months researching where simi-
lar organizations had failed, to be sure
her project would be worth the invest-
ment.

“The momentum we’re building is
significant and every day we forge one
more meaningful relationship designed
to provide a solution to systemic, gen-
erational poverty,” said Cantrell-Kraig.

The foundation, which started in
Iowa and recently relocated to
Chicago, IL, donates refurbished ve-
hicles to female candidates who are in
a crunch.

So, what categorizes a Women
With Drive?

“The number one quality we look
for in a candidate is self-determina-
tion. She must want a new life for her-
self. We do not approach the equation
with the idea of ‘saving people,’” said
Cantrell-Kraig. “We partner with
women in transition, women with
drive. These are women who know
that they want something different;
they just lack access, transportation
and systems to teach her how to be-

come herself. Technically, the qualifi-
cations are listed on our website: must
be drug free, employed or engaged in
a program designed to help her be-
come independent.”

Local nonprofits, including Jane
Addams Resources Corporation, the
Department of Human Services, and
various churches, lend a hand in the
selection process.

“These capacity-building organi-
zations help provide the support for
the two years our participant is in the
programs,” said Cantrell-Kraig.

An application and interview
with the WWDF board is also re-
quired for consideration, she added.

“I remember the first time I
opened a letter from a woman who ap-
plied for a car,” said Cantrell-Kraig. “I
had to sit down and cry for a second,
gathering myself. It hit me like a ton of
bricks: someone was putting her trust
in me and our organization to help her
and her children. It was humbling and
reminded me of the quote from Jim
Rohn, ‘Success is something you at-
tract by the person you become.’”

Before the car giveaway process
can start, a functional vehicle must be
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Chicago Foundation Looks to Help Women and Children Across the Country With Car Donations

Delana, WWDF car donation recipient, steps
into her refurbished white Saturn sedan

Molly Cantrell-
Kraig, founder of

Women With Drive
Foundation.
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Diamond Standard Parts’ New Web-Based Program “UNSUB”
Diamond Standard Parts announced its
new “UNSUB” web-based program:
www.unsubparts.com. The program
gives access to all Diamond Standard
Part’s offerings including both photo and
descriptive information using either the
OEM reference number, the Partslink +
DS, DSN, or DSC number, or by select-
ing the vehicle, Make/Model/Year.

The Make/Model/Year function
shows all parts and part photos for the
model made by the company. Michael
O’Neal, President of Diamond Stan-
dard Parts, said “Taking delivery of
what you order, specify and pay for in
structural parts solutions is critical and
should be a basic obligation of the sup-
plier.” The parts are available through
their distributor programs in the USA
and Canada including the AQRP pro-
gram at Keystone, an LKQ Company.

“Substitution of structural safety
parts goes against everything the qual-
ity driven aftermarket manufacturers
and their supporters have continued to
strive for in choosing safe and tested
certified parts,” said O’Neal. “The low
end supply chain continues to choke
the system with misinformation, seri-
ous product quality downgrades, and
lack of attention to detail.”

O’Neal said after taking a survey
with members of the largest body
shop associations, comments included

cycle time issues, interruption of work
flow processes, extended rental car
days, repair backlogs, dead space in
paint bays, thicker repair files and dis-
satisfied customers for shops and in-
surers.

“Diamond Standard’s unique,
trademarked part number system using
the Partslink number + DS, DSN (NSF),
or DSC (CAPA) ex: FO1006251DSN
listed in the databases is easy to find, eas-
ier to identify, and eliminates substitu-
tion,” said O’Neal. “Diamond Standard
is the only One quality manufacturer of
structural safety parts in the aftermarket.”
One Quality Manufacturing means Dia-
mond Standard only makes one quality
of structural parts for the North Ameri-
can market. Unlike other manufacturers,
O’Neal said the Bartlett, TN-based com-
pany does  not sell in other countries in
the world that are low price/low quality
driven.

He said the DS parts numbering
system is important because some
suppliers using their unique part
number use the same number for all
levels from every manufacturer, cer-
tified, non-certified, or junk. He said
this can cause confusion for the
buyer and eliminate lost sales. Visit
diamondstandardparts.com, unsub-
parts.com or email mike@diamond
standardparts.com



obtained. As of now, cars are donated
through churches or privately by indi-
viduals. According to Cantrell-Kraig,
usually it’s a scenario where the chil-
dren have gone off to college or an eld-
erly relative can no longer drive,
leaving the vehicle unused. Cantrell-

Kraig said she initially approached car
dealerships, but they wanted the foun-
dation to buy the cars, which would’ve
been out of their budget. However, she
said they are still open to form a part-
nership with either a dealership or car
rental company, such as Hertz, Enter-
prise or Carfax.

“It’s one of the reasons we
moved to a larger metropolitan area,”

Cantrell-Kraig added.
Once a vehicle is donated, it is

taken to an Authorized Service Ven-
dor who appraises it, and arranges
for WWDF to take title of the car. If
it isn’t salvageable or it’s worth “too
much” for a participant to maintain

and insure, the vehicle or
vehicle parts are sold and
100 percent of the proceeds
benefit WWDF. If it is
worth refurbishing, a me-
chanic will perform repairs
and tune-ups to ensure the
recipient has a safe, func-
tional vehicle.

“The women [then] buys
the car outright, in order to
satisfy insurance liability is-
sues. For example, Marcie’s
1999 Honda Accord had a
Kelly Blue Book value of

$4,900, but she purchased it for the
cost of tax and title transfer, which
came to around $200,” explained
Cantrell-Kraig. “This gives the partic-
ipant a ‘stretch goal’ or a stake in her
own future and absolves us from ab-
sorbing risk. Participants are required
to carry mandated state insurance on
the car for the entire time she is in our
program. She also pays for her own

fuel. Once she purchases the car, it is
hers.”

Cantrell-Kraig said the WWDF
has not partnered with other car give-
away programs, such as Recycled
Rides, but hopes the recent move to
Chicago will open more doors for the
foundation. She also said she is look-
ing to form partnerships with rideshare
companies or on-demand transporta-
tion services like Zipcar, Enterprise,
Lyft and Uber.

When asked about the reach of her
program, Cantrell-Kraig responded,
“We are not national yet, but our
boards, local and national advisory, are
exploring the method and means to
scale to meet a national need. Our Ar-
ticles of Incorporation are in Iowa,
but…we are currently transferring our
legal apparatus to operate [in Chicago].
That said, our existing legal structure
enables us to award vehicles in every
state.”

Cantrell-Kraig stresses the im-
portance of working together to im-
prove the lives of women and children
in the United States.

“Each of us has been in a place
where the kindness and confidence of
another has helped alter our outcomes,”
she said.
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Marci (center) poses in front of her own form of transportation
thanks to the Women With Drive Foundation

AudaExplore, a Solera Company, gave
over $3 million in software donations
in 2014 through the Collision Repair
Education Foundation (CREF) to var-
ious schools across the country. The
AudaExplore Educational Institutions
Program began in 2010 and to date,
more than 230 collision repair school
programs in 40 states across the U.S.
have benefited from in-kind donations
of the company’s estimating software
through the program’s partnership with
the Foundation.

Under the AudaExplore Educa-
tional Institutions Program, the company
provides a comprehensive software and
training package — free of charge — to
vocational and technical schools
throughout the U.S. To qualify, schools
must complete an online survey con-
ducted by the CREF. Thousands of stu-
dents nationwide participate in the free
online training that is available as part of
the Educational Institutions Programs.

“Without the generosity of Auda-
Explore, many of these schools would
not be able to afford such a great learn-
ing tool,” said Clark Plucinski, Exec-
utive Director of CREF. “Budgets are
so small and schools can barely afford
tape and sandpaper let alone this type
of training program.”

AudaExplore Donated $3M
in Subscriptions to Schools
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